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14th September 2011. 
Mothers’ Union welcomes UNICEF report Children’s well-being in UK, Sweden and Spain: The role of inequality and materialism

Mothers’ Union’s today welcomed the UNICEF report into children’s well-being today commenting that “this report endorses Mothers’ Union’s belief that family life is under great threat.” 

Fleur Dorrell, Head of Faith & Policy went on to comment: “We must work together: parents, schools, the media, the government and wider society to ensure that the next generation will not be sold a life that they cannot afford nor a life defined by what they have rather than who they are.”
Mothers’ Union has been raising awareness of the commercialisation and sexualisation of childhood through its Bye Buy Childhood Report and Campaign, and its Chief Executive, Reg Bailey presented a Report to the UK Government in June 2011 making 14 recommendations to lessen the pressures of commercialisation and sexualisation on children. 
Mothers’ Union believes that the immediacy of materialism not only leads to dissatisfaction and competitiveness amongst children who are pressured into being consumers from early on but stifles other development at a critical age. The more time children spend in isolation online or on their gadgets, the less time they spend in learning face to face social skills or in being physically active. This can result in low self-esteem, body image issues and lack of confidence. Children are hiding behind consumption because too often their parents’ have lost the confidence to say no, or simply cannot be there to support them when they need them most. 
UNICEF’s Report shows clearly that children thrive when they spend core and structured time with their parents. Materialism is far less important to those children than key relationships.  When children actively contribute to family life by doing chores and understanding basic ground rules, they feel more connected and less lonely. They learn to value the importance of belonging, sharing, waiting and saving up for things rather than receiving them on demand. 

Yet so many UK parents have replaced ‘being’ with ‘having’ because their time is limited and a long working hours culture prohibits them from regular and quality family time. Time is bought at a premium and translates into the cost and loss of being a family. For this reason Mothers’ Union has campaigned since 2006 for flexible working and increasing parental leave to enable families to spend more time together.
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NOTE TO EDITORS:

The Mothers' Union is an international family charity with 4 million members dedicated to promoting marriage and family life. It realises that the wellbeing of the family cannot be separated from the welfare of wider communities and therefore undertakes groundbreaking community work in 83 countries.  
The fourth objective of the charity is to promote conditions in society favourable to stable family life and the protection of children. 

Bye Buy Childhood is a campaign initiated by Mothers’ Union in response to concern by the membership, and awareness of evidence-based research which demonstrates clearly that the commercialisation of childhood has an adverse effect in all areas of a child’s life: physical health, mental health and emotional wellbeing, the values they develop, their education development and their relationships with family and their peers. 

Mothers’ Union is responding to the findings expressed in its Report by asking for change from industry, developing a range of resources for families to use and by providing practical support.

The child related “purse” in the UK is huge, with an annual spend of £99 billion
 by children or by people spending on children. £350 million
 is spent by the advertising industry annually persuading children to consume. 
Mothers’ Union has been aware for many years of the effect “time poor” parenting is having on family life. Since 2006 it has campaigned on Flexible Families, asking for legislation to support the Right to Request for all parents for flexible working, and it is currently campaigning for that Right to be extended to all carers who also work. The Right to Request flexible working was granted to all parents of children aged 16 and under on 1st April 2009. 
�Ed Mayo and Agnes Nairn, Consumer Kids: How Big Business Is Grooming Our Children for Profit. Constable, 2009.


� David Piachaud, Freedom to be a Child: Commercial Pressures on Children. Centre for Analysis of Social Exclusion, July 2007. (ref taken from Advertising statistics Yearbook, Advertising Association).








